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KnouyeBble Te3nuchbl

« CeameHnm [10, dsuxumbiti Smart & Cloud — ¢prraemaH pazsumusi
arnobarsibHo20 pbiHka KT

* Apps, Analytics, As-A-Service - mpu «A», mpu Opausepa pbiHka 10

* BI+ECM+Collaboration (koprn. cucmemsi yripaeaneHusi uHpopmauyued) -
liudep pocma 8 ceaMeHmMe rnpusioXeHuU

* Mobile & Bl padukarnbHo meHsstom naHowagpm ECM

« BusHecy rnopa uHMessIeKmyasibHO UCI0/1b308aMb HaKOMMEHHY!O 8
KOPropamueHbIX XpaHunuujax UHgopmayuro

« Cekpem ycnexa eHedpeHusi cucmem ECM nexum He 8 mexHoJs102usix

» CospeMeHHbIe UHCMpPYyMeHmMbI 8eblibopa u onmumu3ayuu cucmem ECM



The Global Tech Industry Wheel 2014
ﬂ The spreadsheet associated with this figure contains additional data.
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Global IT Purchases By Product, 2013 To 2015

) The spreadsheet associated with this figure contains details about this forecast.

3-1 | Global IT purchases in US dollars will grow by 6.2% in 2014 to $2.22 trillion

Global business and government purchases of IT goods and services
(US$ billions)

%$1,967 $2,021 $2,002

$396

Bl Computer equipment
B Communications equipment
B Software
IT consulting and systems
integration services
IT outsourcing and hardware
maintenance

341

$302 $403 $418 $422 $442 $477

% change from prior year 2010 2011 2012 2013* 2014* 2015*
Computer equipment  9.8% 1.6% 0.6% 0.1% 4.5% 5.3%
Communications equipment 8.9% 3.3% 0.9% 2.2% 6.0% 6.8%
Software 4.4% 41% 2.9% 1.5% 7.8% 11.4%

IT consulting and systems

integration services 8.0% 1.6%0 0.8% 3.5% 7.3% B.0%
IT outsourcing and hardware — 4g 4o 2.8% 3.6% 1.0% 4.8% 7.8%

maintenance
Total IT purchases 9.2% 2.7% 1.9% 1.6% 6.2% 8.1%
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Global IT Purchases By Region, 2013 To 2015

6-2| Measured in US dollars, the US is above the global average, while Latin America and
Asia Pacific do betterin 2014

Global business and government purchases of IT goods and services
(US$ billions)

B United States
B Canada
B Latin America

B Western and
Central Europe

Eastern Europe,
the Middle East,

and Africa
Asia Pacific

% change from prior year
United States

Canada

Latin America

Western and Central Europe

Eastern Europe, the Middle
East, and Africa

Asia Pacific

Total IT purchases

©2017Forrester forecast

$1,967

2010
9.2%
6.4%
9.5%
10.4%

7.8%

8.5%
9.2%

$2,021

2011
31%
1.3%
0.4%
0.4%

-2.0%

6.8%
2.7T%

$2,059

1
$507

2012

5.2%
-0.8%

0.7%
-4.6%

0.8%

4.5%
1.9%

$2,002

) ‘iﬁg
$479

2013*
6.3%

-1.7%
1.2%
11%

4.9%

-5.4%
1.6%

$2,221

iiﬁg
32

$517

2014*
6.3%
4.7%
7.9%
4.2%

5.5%

8.0%
6.2%

$2,402

iﬂﬂ
1
$540

2015*

B.7%
13.0%

8.4%
11.7%

2.9%

4.4%
B.1%



Tech Twelve Keep Pace With BRICTSAM

@) The spreadsheet associated with this figure contains details about this forecast.

8-1 | Tech Twelve will have strongest tech market growth in 2015

Global business and government purchases of IT goods and services
(US$ billions)

$2,405
$2,221
$2,024 $2,058 $2,002

$1,069

$1,967

B Tech Twelve

B Other industrial countries
BRICTSAM
Other emerging markets

$242 $253
$105 $108 $113
% change from prior year 2010 2011 2012
Tech Twelve 8.6% 21% 3.8%
Other industrial countries 9.0% 31% -2.3%
BRICTSAM 12.3% 4.3% 27% 3.4%
Other emerging markets 9.4% 3.9% 3.6% 6.8%

Total IT purchases 9.2% 2.7% 1.9% 1.6% 8.3%

© 2012 Forrester Research, Inc. Reproduction Prohibited



The 20 Fastest Technology Markets In 2014

¥) The spreadsheet associated with this figure contains details about this forecast.

9-1| Brazil, Mexico, China, India, and the US will have the fastest growth in 2014
Country Local currency

(Percentage change from prior year) (billions)

Brazil 11.6% R$ 100.6
Mexico 10.1% MOP 489
China 7.7% ¥ 7o2

India T7.7% INR 1,810

us 6.3% $877.2

Taiwan 5.6% NTE475.9
Russia 5.1% 949 6p.
Sweden 4.7% 1456 kr
South Korea 4.5% o288
United Kingdom 3.7% £62.6
Canada 3.5% $63.3
France 31% €60.0

ltaly 3.0% €275
Australia 2.6% $4786
Spain 2.4% €22.8
Japant 2.2% ¥19.4
Switzerland 1.9% Fr.253
Germany 1.9% €71.6
MNetherlands 1.5% €20.5
lsrael 1.5% ISK 70.8

© 2012 Forrester Research, Inc. Reproduction Prohibited



The 20 Largest Technology Markets In 2014

EI-E‘ The US extends its lead as the largest tech market measured in US dollars in 2014

Country % change from
(US$ billions) prior year

Us $877.2 6.3%
Japan $211.4 10.3%
China $124.5 10.5%
United Kingdom $100.2 6.5%
Germany $95.6 2.6%
France 4801 3.8%
Canada $621 4.7%
Brazil - $46.0 9.7%
Australia = $44.9 -0.29%
Mexico = $36.8 9.5%
ltaly = $36.7 3.8%
Russia = $30.8 4.5%
Spain - $30.4 3.2%
India " $29.1 1.3%
South Korea = $28.0 6.3%
Switzerland - $27.9 5.6%
Netherlands = $27.4 2.3%
Sweden - $22.9 7.3%
Israel 1 $19.3 0.7%
Taiwan © $17.5 B.7%

"Forrester forecast
rillions of local currency
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Apps, Analytics, And As-A-Service Are The Drivers Of Software
Growth

10-2 ‘ Among applicatlons, process apps, business Intelligence, and collaboration will grow fastest

Global application markets by product, 2014*

(US$ billions)
Business Intelligence 10%
Enterprise content management 7%
Collaboration and other information 100%
management applications
Total, Information management applications [ 10%
Financlal management systems 1%
Customer relationship management 14%
Manufacturing resource management 8% Call center/contact center systems 9%
Electronic design automation 8% Supply chain management 8%
Human resources management ePurchasing 8%
Risk management and payment 6% CoMMerce SeIvers %
Governance, risk, and compliance 109 Other process applications 20%
Product life-cycle management 9% Total, enterprise process applications [ 11%
Healthcare systems 8%
Banking, securities, and insurance systems 5%
Retall management| 3%
Public and education systems 9%
Other vertical industry applications 8%

Total, enterprise vertical applications - 7%

© 2012 Forrester Research, Inc. Reproduction Prohibited



Apps, Analytics, And As-A-Service Are The Drivers Of Software
Growth (Cont.)

10-3| SaaS software will equal $75 billion In 2015, with 22% growth in 2014 and 21% In 2015

Saa$ software subscription revenue by category
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2012
$42

2013*
$51

(US$ billions)

2014
$62

2015*
$75

[l Enterprise process apps
B Bl and information management
Enterprise vertical apps
B Deskiop applications
B Storage management
P Database management systems
B IT management
W Securlty
Integration
Application development

Cloud computing software



Forrester Wave™: ECM: Overall Capabilities, Q3 '13
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Forrester Wave™: ECM: Business Content Capabilities, Q3 ’13
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Forrester Wave™: ECM: Transactional Content Capabilities, Q3’13
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Business Intelligence? - Ha3aBaHue He CTOSMb
Ba)XHO!

PBusiness
Intelligence
1990s

Reporting IBOJI rouusa Bl
Applications

1970s

© 2013 Forrester Research, Inc. Reproduction Prohibited
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“‘UNHpopmauma, nonyvyeHHass n3 PMHAHCOBOU TpaH3aKLUun,
bygeTt nmeTb 60MbLUYI0 LLEHHOCTb, YEM CTOMMOCTb CaMou
TpaH3aKuum.

NHdopmauma o6 ynotpebneHnn geHer byaeT nodTy Takke
Ba)KHa, Kak caMun AeHbrn.”

— Walter Wriston, CEO (1967 to 1984), Citibank/Citicorp



ﬂyqu.me KOMIMaHUU NPUHUNMAIOT
peweHnAa Ha OCHOBe AaHHbIX

Bbille Ha
5-6%
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NCMoNb30BaHUs
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YBenu4yenue
BO3BpaTta Ha kanurarn

[ Ty

MpuHaTue
peLLIEHnN Ha
OCHOBE AaHHbIX

PecnoHaeHTbl: 179 KpynHbIX NyGrMYHbIX KOMNAHWI, MHBECTUpYoLWwmx B AT

WMcTouHuk: JanHble nccnegosanus “Strength in Numbers: How Does Data-Driven Decision making Affect Firm
Performance?” http://papers.ssrn.com/sol3/papers.cfm?abstract_id=1819486



Jsonwuua Bl: npounaeH 6onblIoON NyTh!

More power

UcTouHuk: Morquefile.com (http://mwww.morquefile.com); RexWallpapers.com (http://www.rexwallpapers.com)



Jsonouma Bl: CnoxHocTb VS. [JOCTYNHOCTb
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3penocTtb ncnonb3oBaHnAa Bl B pa3fiUyHbIX
oTpacnsax Noka HUxe cpegHero, B ny4ywem cnyvyae

PykoBoacTtso u
BnageHue
5.00

4.00
3.00
MHHOBauun OpraHusauus
0
’b
Mpoueccobl

N3mepeHusa m \
KOppPEeKTUpOBKa

[aHHbIe un TexHonornm

Source: Forrester's 2012 Bl Maturity Survey



Ba3npyute Bce Ha Agile-TexHomnorusax u

apxutektypax Bl

NCTOYHUKM AaHHbIX

[laHHblE 1 coagepxaHne
[lnckoBbl€ U MOTOKOBbLIE
NcTopuueckne 1 NporHo3HbIe

KomMnnekcHble CTPYKTYpbI
NaHHbIX

MeTagaHHble

ABTOMaTMyeckoe
obHapyxeHne nHgpopmaLml

KoHTekcTHble Bl

NHTerpmpoBaHHbIe NONHOro
LuKna

Bl Ha Bl

Source: March 31, 2011, “Trends 2011 And Beyond: Business Intelligence” Forrester report

BHyTpu npunoxeHumn n
npoueccos

BHyTpn pabounx mect

CamoobcnyxnBaHue
(npasuno 80/20)

O6bnaka n SaaS
MoobunbHble

OddnanHoBble

OTKpbITUSA 1 aHanu3
AfanTuBHbIE MOOENN OAHHbIX
Big Data

HeorpaHunyeHHas
pa3mepHocTb — Advanced
Data Visualization (ADV)



CekpeT ycnexa BHegpeHusa cuctem ECM nexuT He B
TexXHonorusax...

Bonbuwue maccusbl Kopr. UHGhopMauuu HaKorneHb! 8 rMpowsiom +
npodosmKkaemcsi 83pbI8HOU pocm 06bEMO8 KOpriopamueHo20
KOHMeHma pasfiu4yHo20 murna, 8 m.4y. HeCmpykmypupo8aHHO20. ..

TpaagULMOHHbLIU «NPOAYKTOBbLIU» noaxoa K ECM:
* ONA OPUCHbLIX JOKYMEHTOB

* NS OHNMaWH KOHTEeHTAa

e [Ons Kopn. OTYETOB U TrI.

CerogHsa TpebyroTcAa:

* [lpocCTble U TMOKME NHCTPYMEHTDI

° I'Iopl,,u,ep>|<|<a pPa3JinvHbIX TUMOB KOHTEHTA PAa3fIN4HbIMU
NHCTPYMEHTaMM

* KOHTpOnb 1 onTummsayma MHPOPMaLUNOHHbIX aKTUBOB
* Jlyywme texHonorum u nyywune npaktnkm ECM



HoBbIU MHCTPYMEHT —
Forrester ECM Playbook

[MomoxeT pa3paboTtaTb HaunNyudLy CTpaTeruro BbIOOpPa,
BHeapeHus n ynpaeneHmna ECM, ¢ Tem 4ToObl KOpnopaTMBHbIN
KOHTEHT ObliJT:

« Jleecko docmyreH

*  AKkmyarneH

o  JawuwéH

» JlocmosepeH

Ucnonb3ys 4 KnoyeBbIX 3Tana:

Discover: onpegeneHne LeHHocTn nporpammbl ECM ans
npegnpuaTuA

Plan: cosgaHue cTtpaTterum n «4oOpoXHOW KapTbi»
Act: Peanmnsauma nporpammbl BHeapeHua ECM
Optimize: 3amepeHns, MOHUTOPUHT N MapPKETUHI pe3ynbLTaToB




UHTennekTyanbHasa HaBurauma no aHanutuke ECM:
The Content Management Playbook

DISCOVER PLAN OPTIMIZE

Vision Assessment Organization Performance
Management
Strategic
Landscape Processes Benchmarks
Plan
Business Road Ma Tools And Continuous
Case P Technology Improvement
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